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Lyft partnered with Portland State University, University of Oregon, 
and University of Portland  during the 2019/2020 academic year. 
During these partnerships, Lyft used the Ride Smart campaign to 
encourage students to ride smart during the academic year. We used 
poster signs that students could sign to pledge to ride smart with Lyft. 

RIDE SMARTUNIVERSITIES
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Lyft’s very own Driver Advisory Council is a collective of Drivers from 
Portland, Oregon who work with the national Lyft Driver Advisory 
Council to  advocate for their follow driver’s needs and improve the 
overall experience for Lyft Drivers. This logo was printed on several 
shirts given to the Portland, Oregon Driver Advisory Council members.

LYFTD.A.C.
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Lyft used the two branded Toss and Wins during the majority of its 
local events in Oregon. This design was given to a local artist who 
applied and coated the vinyl to the already pre-made Toss and Wins. 

TOSS &  WINS
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Lyft partnered with the radio station 94.7 Entercom Communications 
during their annual December to Remember concerts. Lyft donated 
15% of all rides to and form the concerts to three different charities. 
Lyft also activated on-site during four of the concerts and handed out 
postcards  with information on how the charitable donations worked.

DECEMBER TO REMEMBER
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Lyft partnered with Holiday Ale Festival during December 2019. 
Lyft donated 15% of all rides to and from the Holiday Ale Festival to 
the Children’s Cancer Association. Lyft also activated on-site with a 
branded photobooth and pick-up/drop-off location during the festival. 

HOLIDAY  ALE FESTIVAL
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Lyft partnered with the transition Project of Oregon and collected 
jackets, hats, and gloves for those in need. These signs were hung in 
the both Lyft Hubs in Portland, Oregon during the month of December.

TRANSITIONPROJECTS
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Lyft partnered with Les Schwab Amphitheater and activated on-site 
during the Bend Brew Festival. The Bend Brew Festival is located 
in Bend, OR and many beer companies participate. With fun games 
and lots of free swag, Lyft interacted with many new and current 
passengers. Lyft rides tripled during the Bend Brew Festival weekend. 

BEND BREWFESTIVAL
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Lyft partnered with the University of Oregon and Coors Lights to 
provided discounts on safe rides home to students and event-goers.  
These signs were hung in the university’s buildings prior to games. 
Lyft also activated on-site during University of Oregon Football games.

COORS LIGHT&  UO FOOTBALL




